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EXECUTIVE PROFILE

Brand and creative executive with 25+ years of experience who owns brand positioning, creative direction, and brand
equity across every touchpoint. Since 1999, I've built and evolved brands from both sides of the table: over 15 years
of agency-side creative leadership (Brunner, then T3) for iconic national brands, four years in-house at a
health-technology SaaS company, and nine years leading an enterprise in-house studio and multi-brand architecture.
| set brand strategy and creative vision, build the governance that keeps a brand unmistakably itself everywhere it
appears, and connect brand directly to business outcomes, from awareness and equity to pipeline. | lead both
in-house teams and agency partners, bring executive presence to the leadership table, and pair timeless creative
judgment with modern digital, social, and Al fluency.

CORE COMPETENCIES

- Brand Strategy & Positioning: Brand strategy, positioning, architecture, and narrative; brand evolution and
relaunch; brand-equity and brand-health measurement.

- Creative Direction & Vision: Setting and protecting a consistent brand expression across every channel;
award-winning campaigns, art direction, and storytelling.

+ Brand Governance & Systems: Guidelines, scalable design systems (Figma, Frontify, Adobe Creative Suite), and
consistency standards that hold across teams, channels, and regions.

+ Team Leadership (In-House and Agency): Building and coaching in-house creative teams and directing external
agencies and production partners to the brand bar; 0% voluntary attrition.

- Category Range: Brand leadership across insurance and financial services (Allstate, Chase), industrial and CPG
(PPG, Eaton, Zippo, Abreva), retail and entertainment (American Eagle, WWE), technology and Saa$S (Spiceworks,
CECity), and energy (CLEAResult).

- Digital, Social & Al Fluency: Strong digital and social command, plus Al-native building (Claude Code, Figma) for
designing and shipping brand experiences and products end-to-end.

PROFESSIONAL EXPERIENCE

CLEAResult 2017 - 2026 (9 years)
Head of Marketing / Senior Director, Brand, Digital & Creative - Nation's largest energy-efficiency provider; 3 brands, 3,500
employees
- Owned brand positioning and architecture: Set brand strategy, positioning, and multi-brand architecture
across 3 brands and 3,500 employees, defining how each brand shows up across every touchpoint.

- Led creative vision and brand evolution: Directed creative vision and evolved the brand identity as the business
scaled, ensuring a consistent, distinctive expression across all channels.

- Built brand governance: Architected and governed the enterprise brand system in Figma and Frontify
(guidelines, multi-brand architecture, reusable asset libraries) so the brand stayed unmistakably itself across
teams, channels, and US/Canada regions.

- Connected brand to business: Ran the brand as a commercial engine, growing organic impressions 2,817% (1.2M
to 35M), driving Fortune 500 inbound (Samsung, FedEx, Meta), and building equity that generated millions in
pipeline.

- Led in-house teams and agencies: Built and coached a lean in-house studio (0% voluntary attrition for 3 years)
and directed external agency partners to the brand standard; work recognized by 15 MarCom and 6 Hermes
Creative Awards (2025).



T3 2007 -2017 (10 years)
Creative Director - Agency creative leadership for national brands
- National brand and creative leadership: Directed brand campaigns and creative strategy for national brands
including The Coca-Cola Company, Sprite, Pizza Hut, H-E-B, 7-Eleven, Dell, DirecTV, Chase, Allstate, and
Spiceworks, building and evolving brands at scale.

« Insurance product innovation, Allstate: Contributed to an Allstate hackathon to concept and prototype a new
insurance product for collectibles, pairing brand and creative direction with hands-on product development in a
regulated insurance category.

CECity 2003 -2007 (4 years)
In-house brand and marketing - Health-technology SaaS company

« Technology and Saa$ brand foundation: Led brand and marketing in-house for a health-technology SaaS
company, an early foundation in B2B technology and product marketing.

Brunner 1999 - 2002 (3 years)
Agency creative - Early-career creative and advertising

- Agency creative foundation: Began my career in agency creative, delivering brand and advertising work for
Zippo, PPG, Eaton / Cutler-Hammer, Abreva, WWE, and American Eagle.

AWARDS, EDUCATION, PORTFOLIO

+ 24+ industry awards: 15 MarCom and 6 Hermes Creative Awards (2025), including Platinum and Gold, plus
Addys, One Show, Andys, and Communication Arts (50+ career total).

+ Education: The Art Institute of Pittsburgh, Computer Animation & Multimedia.
« Portfolio: dennyphillips.com - Built with Al: wrestlevault.net



